We are the trusted information and solutions provider for retirement benefits decisionmakers.
Research*
The latest in PLANADVISER's proprietary research.
Investment-Oriented*
How plan advisers can help clients make the right choices for their investment menus.
Micro Scope (3x per year)
A department that focuses on small plans with less than $20 million of assets under advisement.
Beyond(k) (3x per year)
A department that focuses on other areas of a retirement plan adviser's practice, including nonqualified deferred compensation, defined benefit plans, health savings accounts and 529 college savings plans.
Sales Champion
Articles that help advisers boost their business, from prospecting through ongoing service.
Practice Management
Tips on how to build and manage a retirement plan adviser practice.
Servicing Strategies
Articles that discuss topics such as client retention, case studies in plan design, and trends in methods for increasing plan participation or deferral rates.
Regulatory Radar
The latest from the regulatory and legislative front that will affect advisers and the plans they serve.
Client Communications
Effectively reaching out to plan sponsors and participants.
Viewpoint
An individual from the adviser or retirement community shares his thoughts about the industry.
Compliance Consult* Attorney David Kaleda of Groom Law Group discusses challenges advisers face and how to overcome them.
ERISA Vista*
Attorneys Fred Reish and Joan Neri, from Drinker Biddle & Reath, answer questions from advisers about how the Employee Retirement Income Security Act applies to their circumstances.
Fiduciary Fitness*
Assistance for plan advisers in understanding and coping with their top fiduciary concerns from a leading ERISA attorney, Marcia Wagner of Wagner Law Group. Follow SWOP Standards and Specifications for advertising reproduction material and magazine Web offset printing unless otherwise specified. Ads that exceed specified size in any dimension are considered bleed or oversized, except spreads that bleed in the gutter. PDF-X1a files are the only acceptable material format. Hard copy SWOP proof with color bars and registration marks is recommended to ensure that materials run properly.
Features and Departments

Tone Density
• 2-color: The sum percentage of tone values should not exceed 170% and only one color may be solid.
• 4-color: The sum percentage of the tone values should not exceed 300% and no more than one color may be solid.
Digital PDF-X 1A Format Specifications
• If you are creating pdf files for magazine ads in InDesign, Illustrator, or QuarkXpress 7, you can export pdf files directly from the application. (You should use a "PDF/X" or "High-Quality Press" factory preset.) • We recommend that users of older versions of Quark create PDF files by writing Postscript files and distill them using Adobe Acrobat Distiller 7.0 or later.
• To guarantee that your PDFs are compliant with the PDF/X-1a, we recommend running a preflight check on your page-layout files, and a preflight on your final PDF file in Acrobat Professional using a PDF/X-1a profile. Supplied proofs must be printed from the final PDF file (not from page-layout file).
Native files are not acceptable.
Check List Using a moderated-discussion format between a senior PLANADVISER editor and key executives at the sponsoring provider firm, these articles center around a topic of compelling interest to the plan adviser community and elaborate on the characteristics that distinguish the sponsoring firm from its competitors. This article will be designed by Asset International with final approval by the client.
SUPPLIED THOUGHT LEADERSHIP (Non-Printer Ready or Printer Ready)
The client provides PLANADVISER with approved content for their thought leadership article. Supplied content that is not printer ready is designed by Asset International with final approval from the client. Supplied printer ready content is sent to Asset International as a printer ready PDF.
In order to post supplied thought leadership to PLANADVISER.com, the client must provide the native application file for the article, including: all text content, images, charts, and logos used in the article.
INSERTS/CUSTOMIZED MARKETING
Inserts and customized marketing booklet opportunities feature a sponsored, stand-alone informational insert or booklet glued into PLANADVISER magazine. It is designed to be removed easily and retained by readers-providing a high-impact way to build awareness of a product set or define an industryleading standpoint. Six weeks of lead time are required for the production of inserts and customized marketing.
ADVERTORIAL GUIDELINES
All advertorials and advertisements must be clearly and immediately recognizable as advertisements. The company name/logo must appear prominently and the words "SPONSORED SECTION" or "SPECIAL ADVERTISING SECTION" for supplied content must appear on each page.
PLANADVISER magazine offers clients an industry-recognized platform on which to increase their brand recognition and develop their organization's position as an industry thought leader. Through a diverse offering of customer-driven marketing and thought leadership programs, PLANADVISER works to position your firm in front of a target audience-creating a forum where high-impact editorial content and custom and supplied-content sponsorships work to define nascent trends and deliver key insight and analysis on the retirement benefit space. PLANADVISER offers topic-exclusivity per issue, as well as turnkey expertise-from design to editing to production-in all types of collateral, including custom editorial projects, booklets and inserts.
Sponsored Thought Leadership and supplied advertorial pieces are posted on the PLANADVISER.com Thought Leadership landing page for 60 days and featured in our monthly Thought Leadership Roundup newsletter.
PLANADVISER Survey and Buyer's Guides
ISSUE HIGHLIGHTS
January/February
Micro Plan Survey
Our Micro Plan Survey focuses on the sweet spot for many retirement plan practices, comparing plans that have less than $1 million with those having $1 million to $5 million in assets.
March/April
PLANADVISER Adviser Value Survey
Our survey of plan sponsors reveals what services from their retirement plan advisers they perceive to be beneficial, and how plans that use advisers differ from plans that do not.
May/June
PLANADVISER Defined Contribution Investment Only (DCIO) Survey
Our annual guide to DCIO providers: Assets, Top Funds, and Services they provide to retirement plan advisers.
July/August
Recordkeeping Survey
Our annual survey of DC Recordkeeping providers, with a particular focus on what services and value they deliver to advisers.
September/October
Retirement Plan Adviser Survey
Survey of advisers, indicating their perceptions of-and experience with-investment managers, mutual funds and
DC Recordkeepers
November/December
PLANADVISER Practice Benchmarking Survey
Data from the Retirement Plan Adviser Survey, showing how advisers run their retirement practices-business structure, fees, provider relationships, marketing and service models, and concerns/expectations.
Digital
Exclusive Sponsorship of Survey's and Buyer's Guides on www.planadviser.com available.
Sponsorship includes roadblock of banner ads on all pages (728x90 and 300x250 banner units).
• Sponsorship for 1st month -$5,000
• Sponsorship for 2 months -$7,500
• Sponsorship for 3 months -$10,000
• Sponsorship for 6 months -$15,000 
PLANADVISERdash eNewsletter
Circulation base: 23,000
PLANADVISERdash is the daily email newsletter addressing specific needs and concerns of advisers specializing in the sale and servicing of institutional retirement plans. PLANADVISERdash delivers industry-relevant news, timely and topical coverage of industry developments, as well as the latest trends from our proprietary research. Published each workday morning, PLANADVISERdash focuses on ways to help the adviser succeed-leveraging the expertise and experience of the PLANADVISER franchise to provide the reader with practical and innovative adviser-centric solutions.
Custom Newsletters and Email Blast
PLANADVISER offers two ways for clients to be featured in custom newsletters. With the sponsor contributed content custom newsletter, each client has the opportunity to control up to half of the newsletter's editorial content-about four to six links-in addition to all advertising placements. This content is paired with original content from the PLANADVISER editorial team and additional links to previously written relevant stories. Clients can also choose to sponsor the topic of the newsletter and all advertisement placements. PLANADVISER's editorial team will provide all of the content for this newsletter Custom newsletters allow your firm to expand its presence, establish its expertise in a specific topic area, and directly connect with a key target audience.
Email Blast is a supplied HTML message from an advertiser sent to PLANADVISER's newsletter audience. 
PLANADVISER Weekend
Microsite
Opportunity to partner with PLANADVISER to create a branded section online around a specific topic relevant to the PLANADVISER audience. As the sponsor, your thought leadership material (whitepapers, videos, research) are posted in this section, along with content from PLANADVISER. Sponsors also get the opportunity to post an article(s), similar to the Industry Voices program, in the microsite. The microsite is featured on the PLANADVISER homepage, and promoted regularly during the sponsorship via sponsored messages and banner ads in AdviserDash daily, PLANADVISER week in review, and thought leadership round-up newsletter.
Investment: $20,000 per month
Digital Advertising Custom Programs
Video Topic Page PLANADVISER's Video Topic Page program uses an advertiser's branded content, such as videos and whitepapers, on a specific topic. The Video Topic Page is promoted prominently on the home page and has a unique navigation choice from the "Thought Leadership" menu bar.
• 
Featured Whitepaper Program
Leverage the power of PLANADVISER's audience and use it as a platform to introduce and promote your firm's whitepapers. Allowing PLANADVISER to host and publicize your whitepaper delivers it to a wider audience, enhances its impact, and strengthens your brand. 
Exclusive Mobile Platform Sponsorships
Interact with the PLANADVISER audience on the move, with exclusive monthly sponsorships of the PLANADVISER mobile app and mobile-optimized website. • .fla -FLASH movie file • .swf -compressed version of .fla
Mobile-Optimized Banners
• .gif -alternate GIF image to be served to non-capable browsers
Materials due five business days prior.
Email creative to adops@strategic-i.com Cancellation only accepted two weeks prior to campaign start-i.e., 15th of month prior. Cancellation after deadline will result in penalty fee. 
Digital & eNewsletter Advertising Specifications
Video Interview Features
The five-minute interview will feature the following questions:
• Can you provide an overview of your firm?
• What are some of the key themes you are hearing from advisers today?
• How is your firm helping advisers with their challenges?
• How does your firm differentiate itself in today's marketplace?
• How do you see the retirement landscape evolving over the next few years?
Supplied Video/Video Interview Benefits
• PLANADVISER covers all production, hosting, and posting-related expenses • Cross-promotion on our site and enewsletters • Hosted on planadviser.com for 90 days (client owns video after 90 days)
• Can be linked and tracked with any outside website • QuickTime/Windows Media File to be provided at no additional fee
PLANADVISER.com Promotion
Custom created banner ads will run online and in newsletters during first 30 days.
PLANADVISERdash Promotion
Video will be promoted as a sponsored text message (text ad) in three editions of the PLANADVISERdash newsletter.
PLANADVISER Thought Leadership Round-Up Promotion
Video will be included in two editions of PLANADVISER's Thought Leadership Round Up Newsletter.
Video Interview: $8,500 net Supplied Videos: $7,500 net
Multimedia Opportunities
Work with PLANADVISER to produce an exclusive video interview that highlights an executive in your firm and showcases your organization as an industry thought leader, or provide a video your firm has produced and let PLANADVISER host and publicize it for you.
"As usual, PANC was an excellent mix of great content and format with knowledgeable panelists."
FLEISCHER JACOBS GROUP
"I really enjoyed this conference, it was my first time and it was one of the most valuable DC conferences I have attended."
ING INVESTMENT MANAGEMENT
"This was my first conference and I look forward to attending next year. I thought the topics covered were good and timely with current market conditions."
WELLS FARGO INSTITUTIONAL RETIREMENT & TRUST
"The PLANADVISER National Conference has grown to become one of the premier networking and knowledge sharing conference in the industry today. If you are an expert who is committed to the retirement s ervices industry it is to your advantage to attend this conference."
GALLAGHER
Conferences and events are essential to most marketers' strategies for the simple fact that no other medium enables you to strengthen existing customer relationships and develop new business opportunities like face-to-face meetings.
Throughout the year, PLANADVISER's parent company Asset International hosts a series of industry-leading conferences, seminars, and awards dinners to educate and recognize our audience.
Each event offers numerous opportunities to participate as a keynote speaker or panelist; exceptional brand exposure before, during, and after each event; and ample time reserved throughout the program for face-to-face networking. PLANADVISER events provide a perfect venue for your company to make direct connections with the key retirement benefit plan adviser decisionmakers and influencers you have been trying to meet.
As a sponsor of a PLANADVISER event, you receive:
• Cost-effective exposure to America's most influential retirement benefits decisionmakers
• The opportunity to position your firm as a thought leader
• Unmatched insight into key customer priorities
• Exceptional brand recognition
• The chance to demonstrate your commitment to your clients and associates
• Direct association with the PLANADVISER brand
• Excellent lead generation
Reach Your Prospects
While each conference, seminar, or awards dinner differs in terms of the audience it is designed to attract, PLANADVISER strives to deliver a balanced profile for each program so that the number of buyers far outweighs the number of sellers in the room. This emphasis on a proper audience balance allows for optimal networking and exceptional exposure to our valued sponsors.
FOR GENERAL INFORMATION CONTACTS
MIKE GARITY, +1 617-670-4710 / michael.garity@strategic-i.com CAROL POPKINS, +1 203-595-3282 / carol.popkins@strategic-i.com
Webcasts PLANADVISER offers three unique ways for providers to get involved.
Overview PLANADVISER develops and hosts sponsored webcasts focused on the most critical business issues facing our much soughtafter audience of the nation's top retirement plan advisers. Our webcasts provide a great way to quickly identify and engage with advisers most interested in the topic area you present-positioning your firm as an industry expert through an informative and objective panel discussion. All webcasts are hosted by PLANADVISER editors and can be up to 60 minutes in duration.
Choose from one of the following three Webcast formats:
Editors Select TM Webcast Series
Our topic + our moderator + our panelists + your expert
Throughout the year, the editors of PLANADVISER will produce a series of highly targeted webcasts focused on the most critical business issues facing our retirement plan adviser audience. Each webcast will feature insight from the nation's top advisers, key industry experts and a featured thought leader from a sponsoring firm.
A PLANADVISER editor will moderate the webcast and collaborate with the exclusive sponsor to identify and recruit the right mix of advisers and experts (3 max) to compliment the panelist from the sponsoring firm. Overall, our Editors Select Webcasts align the editorial credibility of PLANADVISER with the thought leadership expertise of our sponsor in order to maximize audience interest.
Editors Select TM Custom Webcasts
Your topic + our moderator + our panelists + your expert
Have a topic outside of our Select Series list that you would like PLANADVISER to host? Leverage the deep content knowledge and industry contacts of our PLANADVISER editorial team to build a webcast that aligns with your content goals while ensuring interest from our readers. Upon approval of your topic, our editorial team will work with your firm to identify the right advisers and industry experts (2 to 3 max) to complement the panelist from your firm.
Sponsor-Driven 'Native' Webcasts
Your topic + our moderator + your panelists + your expert
Native advertising is all the rage in the B2B market these days. Our Native Webcasts give you the flexibility to develop your own content for the webcast and work with our experienced editorial staff to deliver your insight to our retirement plan adviser community. PLANADVISER provides the audience, infrastructure and webcast moderator while allowing you to build and deliver your own thought leadership message with up to three panelists from within and outside your firm.
Pricing
Webcast: $25,000
Additional Services (see next page for details):
Webcast360 Program: $5,000 Audience Extensions: $5,000 (subject to approval/availability)
MEDIA KIT / WEBCASTS
Choose from one of the following Editors Select TM topics: 
Webcasts
Additional Services
Webcast360 Program Webcast360 is a customizable email follow-up tool that directly promotes your brand, expertise and product advantages to all webcast registrants after the event. Our experience has found that post-event follow-up is key to converting your participants from interested listeners to active customers. Our Webcast360 ensures the communication loop is closed and your underlying sales proposition is understood. Benefits include:
• Webcast360 enables the sponsor/client to highlight specific areas of expertise relevant to the webcast content and to introduce other company programs.
• Webcast360 leverages the brand and relationships that PLANADVISER already has established with our readership, making it much more effective than emails sent directly by the sponsor/client.
• Each Webcast360 email is tracked, and results are delivered to your sales team-providing critical insight into the most qualified leads for closing new business.
Audience Extensions
Expand your reach to the plan sponsor community by including a second promotional campaign to the audience of our sister publication, PLANSPONSOR. Your webcast will be promoted through email, newsletters and website channels with the came consistency as your campaign via PLANADVISER.
A Full-Service Experience
PLANADVISER is a full-service webcast provider. All webcasts include the following:
• Editorial guidance throughout the content development process and webcast moderation on the day of the event
• Extensive pre-webcast marketing campaign (through direct email to PLANADVISER subscribers, promotion within our PLANADVISERdash eNewsletter and on the planadviser.com website)
• Opportunity to extend your reach to our the PLANSPONSOR audience
• Attendee registration management
• Attendee approval/denial options for our sponsors
• Technical management of the event (via the WebEx platform)
• Post-event wrap-up (including the delivery of registrant and participant lists, audience Q-and-A results, session archiving)
• Closed loop, post-event communication opportunities through our Webcast360 campaign 2017 MEDIA KIT / WEBCASTS Timeline/Deadline Requirements:
As the exclusive sponsor of a PLANADVISER webcast, the following webcast development process is mandatory to ensure a successful event:
• Five weeks prior to the webcast: Organizers from the sponsoring company will participate in a kick-off call with a PLANADVISER editor and webcast strategy team to finalize the webcast's theme and the overall plan for the 60-minute session.
• Four weeks prior to the webcast: The webcast title and description used for marketing purposes will be finalized and delivered to our marketing manager.
• One week prior to the webcast: All panelists must attend a 'dress rehearsal' pre-call to review both the content flow and technical aspects of the webcast. Prior to the pre-call, a draft of the webcast presentation must be submitted for review by the PLANADVISER editor.
Additional Requirements:
• To associate your brand with your webcast, a PLANADVISER editor will moderate the webcast providing (at minimum) welcome remarks, speaker introductions and Q-and-A facilitation.
• A maximum of three panelists may participate in the webcast.
• A maximum of three custom questions may be added to the registration page to enhance the value of all leads captured.
Postpone/Cancellation Policy:
In the event of a postponement requested 30 to 60 days prior to the webcast, liquidated damages in the amount of 25% of the contracted rate will be added to the final invoice and we will work with you to identify a new date to host the webcast. In the event of cancellation occurring 30 to 60 days prior to the webcast, liquidated damages in the amount of 50% of the contracted rate will be due. In the event of postponement or cancellation occurring less than 30 days prior to the webcast, liquidated damages in the amount of 100% of the contracted rate will be due. Additionally, the webcast must be scheduled/produced/delivered in the 2016 calendar year or liquidated damages in the amount of 100% of the contracted rate will be due.
www.planadviser.com
Co-Sponsored Research
Teaming with PLANADVISER to create co-sponsored research is a way to showcase and enhance expertise in a specific area of the market.
PLANADVISER will help you create a unique questionnaire and will identify a target audience for a timely and topical research study. A portion of the study results will appear in PLANADVISER (print and electronic versions), and readers will be directed to your company for the full details of the research, giving you a chance to communicate directly with interested members of the pension and investment community.
Elements of a co-sponsored research study can include the following:
• Questionnaire development (10-30 questions)
• Selection of targeted names from the PLANADVISER database of retirement plans, advisers, or providers (selectable by plan type, assets, geography, and title) 
Industry Reports
Unique defined contribution benchmarking tools based on feedback from approximately 5,000 employers
PLANSPONSOR Industry Reports in a nutshell
• Consist of 50+ pages in pdf format
• Provide coverage of DC plans in 49 different industries
• Compare client plans to others by industry, asset class, and overall
• Are available with your firm's branding or logo on every page
• Are distributable to sales staff or adviser networks, and can be posted on your client site behind a registration wall
Every survey topic is covered in detail:
